DARTH MAUL_ B

Book 1, Part I

“In the shado'ws, an anclent enemy stirs. The Sith
- practltloners of the dark side of the Force \ong
- thought destroyed - secretly work to undermine |
- and eventually overthrow the Jedi Order, the
guardlans of peace and justlce in the galaxy |

'TWo members of the 'Sith 'order - Darth Sidious -
and his apprentice Darth Maul - secretly await
~ their moment to strlke But while Sidious p|ans |
- an intricate serles of deceptlons and
machmatlons, Maul grows restless P

: The moment of revenge |s close at hand and he |s -
g ,_-unwr"mg to walt much Ionger.... oy E
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Twon Ketee.

WATCH YOUR
SPACING.

GET TOO
CLOSE AND
I'M LIKELY TO BURN
YOUR FACES OFF
WHEN I CUT
LOOSE.

BIG GAME
HUNTER DOESN'T
WANT TO BREAK A
SWEAT WITH GRUNT
WORK.

I KNOW
THE OP.

DON'T
GET TRIGGER-
HAPPY.

GOOD
LUCK GETTING
PAID IF YOU KILL
ONE OF 'EM
YOURSELF.

NEEDS
US TO FLUSH
THE PREY TO
HIM.

TELL ME
SOMETHING,
FELLAS.

DAYS LIKE
THIS, DO YA
FEEL LIKE THE
PREDATOR...







FEAR.

ANGER.

HATE.



AND T HAVE
TRAINED TO USE

THESE MARK THE
o THESE ARE THE
DARK SIDE. WEAPONS OF WELL
THE SITH.

THESE WEAPONS

HUNGRY.
RELENTLESS.

RATHTARS ARE AMONG
THE MOST DANGEROUS
CREATURES IN THE GALAXY.



I AM
DARTH
MAUL.

WE ARE
SO ALIKE...

...AND YET SO
DIFFERENT.





